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Our real estate company has an aggressive
strategy for attracting home buyers to our
listings. By distributing your listing information,
along with photographs, to a wide array of
premier consumer Web sites, we make sure that
we maximize every opportunity to attract
gualified buyers to the table.

DID YOU KNOW... * *

88% of home buyers use
the Internet to search for
a new home.

(NAR 2011 Frofle of Home Buyers & Selers)

Real estate agents and the
internet continue to be the

most important resources in
the home search process.

45% of buyers found
the home they actually
purchased online.

2011 Prodile of Home Buyers £ Solers)
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CondoCompare.com
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The place ko find your place ™

DreamHomelL istings
Foreclosure.com
Gooplex
GuidanceRealty
Home2.me
HomesInY ourTown
HomeWinks
HUD Seeker
Juwai
LearnM oreNow.com
LotNetwork
OfferRunway
Property Pursuit
Real EstateCentral

Real Quest Express
Relocation.com
The Real Estate Book
USHUD.com
Trulia
AOL Real Estate
CLRSearch
MyREALTY .com

7= Zillow.com.
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) Homes.com

[") RealtyTrac

Diggsy
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FreedomSoft
GovListed.com
Harmon Homes

Homes By Lender
HomeT ourConnect
HouseHunt.com

IAS Properties

LandAndFarm
LiquidusMedia

New Home Source
OregonLive
Property Shark
Real EstateM arketplace.org
RealtyStore
RentRange
USALifestyleRea Estate
Vertical Brands
FrontDoor
Vast
LakeHomesUSA
LandWatch
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